
Seattle Monorail Expansion Proposal: A Local Moonshot (2029 Completion) 

 

Introduction: A Bold Vision for Seattle’s Future 

Seattle is poised for a transformative change in urban mobility. With chronic congestion and 
overreliance on cars, our city needs a solution that not only improves transit but also creates 
high-visibility public–private partnerships. This proposal outlines a new north–south monorail 
line connecting Seattle Center to Green Lake. Each of the eight strategically located stations 
serves as both a transit hub and a showcase for local corporate leadership. By aligning with 
Seattle’s top investors, we could offer each partner a unique branding opportunity and revenue-
generating space above the station. The goal would be to launch the project within the next 
mayoral administration and complete it by 2029, establishing Seattle as a model for sustainable, 
innovative urban development. 

 

Proposed Monorail Route & Corporate Sponsorships 

Each of the 8 stations are defined by their precise coordinates and are thoughtfully tailored to 
their surroundings. Below are detailed descriptions of each station, the corresponding 
sponsorship opportunity, and the benefits for the selected partner. 

 

 

 

 

 

 

 

 

 

 

 

 

 



1. Seattle Center Station (Sponsored by Expedia) 

Coordinates: 47.62127° N, 122.34680° W   

Visual & Location Narrative:  

Imagine arriving at Seattle Center—just above the vibrant skate park and in the 
shadow of the iconic Space Needle. This station, bustling with art installations 
and dynamic digital displays, becomes a gateway for both locals and tourists, 
blending the city's rich cultural heritage with modern innovation. 

Sponsorship Opportunity: 

   Expedia transforms this station into a travel and information hub featuring: 

- Interactive digital kiosks for local tours and on-demand travel bookings. 
- Seamless integration with Expedia’s mobile app for real-time transit and travel 

deals. 
- A dedicated lounge area where visitors can discover Seattle’s top attractions. 

Corporate Benefits:  

- High-visibility placement in one of Seattle’s most frequented areas. 
- Direct engagement with millions of daily commuters and tourists. 
- Reinforcement of Expedia’s brand as a leader in travel innovation and local 

tourism. 

Justification: 

Aligning Expedia with Seattle Center highlights a synergy between urban transit 
and tourism, enriching visitor experiences while driving economic activity. 

 

 

 

 

 

 

 

 

 



2. Aloha Street & Aurora Avenue Station (Sponsored by Apple) 

Coordinates: 47.62722° N, 122.34361° W   

Visual & Location Narrative: 

Situated at a dynamic intersection near South Lake Union, this station pulses with 
energy. Its sleek, modern design reflects the tech-forward spirit of the area, 
making it a perfect meeting point for tech professionals and urban explorers. 

Sponsorship Opportunity: 

    Apple could design a state-of-the-art, eco-friendly retail and innovation space: 

- A futuristic Apple Store featuring product demos and interactive exhibits. 
- Integrated Apple Pay fare systems for a seamless transit experience. 
- Green architectural elements underscoring Apple’s commitment to 

sustainability. 

Corporate Benefits: 

- Reinforces Apple’s brand as a pioneer in design and technology. 
- Provides direct access to a tech-savvy community in a critical transit corridor. 
- An immersive platform to showcase new products and innovations. 

Justification: 

The station’s prime location and modern vibe align perfectly with Apple’s 
identity, fostering deeper community engagement and technological advancement. 

 

 

 

 

 

 

 

 

 

 

 



3. Galer Street Pedestrian Bridge Station (Sponsored by Amazon) 

Coordinates: 47.63234° N, 122.34351° W   

Visual & Location Narrative: 

 Set on the pedestrian bridge at Galer Street and Aurora Ave N, this station is a 
serene blend of urban convenience and natural beauty. Surrounded by mature 
trees and the gentle rustle of leaves, it offers a calming oasis amid the city bustle. 

Sponsorship Opportunity: 

    Amazon can integrate its innovative retail and sustainability ethos by: 

- Installing an Amazon Go concept store that offers automated, cashier-free 
shopping. 

- Showcasing eco-friendly products and smart home integrations. 
- Designing the space to blend naturally with the surrounding forest using 

sustainable materials. 

Corporate Benefits: 

- Demonstrates Amazon’s commitment to sustainability and community 
integration. 

- Provides a testbed for innovative retail experiences in a high-visibility public 
setting. 

- Connects the brand with environmentally conscious urban living. 

Justification: 

This station offers Amazon the perfect canvas to merge cutting-edge retail 
technology with a deep respect for nature, reinforcing its role as a forward-
thinking urban leader. 

 

 

 

 

 

 

 

 



4. North Queen Anne Station (Sponsored by Nintendo) 

Coordinates: 47.64305° N, 122.34743° W   

Visual & Location Narrative: 

Located on the vibrant North Queen Anne side of the Aurora Bridge, this station 
bursts with creativity and energy. Its playful, interactive design captures the spirit 
of a neighborhood known for its arts and tech culture. 

Sponsorship Opportunity: 

Nintendo can create an interactive gaming and augmented reality hub by: 

- Installing interactive gaming zones and digital installations. 
- Designing themed murals and playful installations to invite exploration. 
- Offering exclusive gaming demos and events to generate buzz. 

Corporate Benefits: 

- Strengthens Nintendo’s brand as a leader in interactive entertainment. 
- Engages families, tech enthusiasts, and tourists. 
- Transforms daily commutes into immersive, fun experiences. 

Justification: 

Nintendo’s imaginative approach complements Queen Anne’s creative vibe, 
making this station a standout example of how transit can be both engaging and 
innovative. 

 

 

 

 

 

 

 

 

 

 

 



5. Fremont Station – Troll’s Knoll Park (Sponsored by REI) 

Coordinates: 47.65137° N, 122.34747° W   

Visual & Location Narrative: 

Situated in Fremont near Troll’s Knoll Park and the iconic Fremont Troll, this 
station epitomizes the neighborhood’s quirky, community-driven spirit. It’s a 
vibrant meeting place where art, nature, and urban adventure intersect. 

Sponsorship Opportunity: 

    REI could establish an outdoor lifestyle center featuring: 

- Gear rental and repair kiosks for urban adventurers. 
- Educational displays on local hiking trails and sustainable practices. 
- A design that incorporates natural elements and vibrant local art. 

Corporate Benefits:   

- Reinforces REI’s status as the destination for outdoor enthusiasts. 
- Directly connects with a community that values sustainability and active 

living. 
- Creates a unique retail experience that encourages engagement with nature. 

Justification: 

This station’s distinctive location offers REI an ideal opportunity to demonstrate 
its commitment to blending urban living with outdoor adventure. 

 

 

 

 

 

 

 

 

 

 

 



6. Central Fremont Station (Sponsored by Costco) 

Coordinates: 47.65772° N, 122.34723° W   

Visual & Location Narrative: 

At the busy intersection of N 42nd Street and Aurora Ave N in central Fremont, 
this station is a pivotal transit node. Its robust, practical design is tailored for high 
commuter volume and everyday accessibility. 

Sponsorship Opportunity: 

Costco can leverage this location by creating a membership-based urban 
convenience center: 

- Offering a modern bulk-goods store with everyday essentials. 
- Providing community-oriented spaces for local events and workshops. 
- Enhancing brand visibility through high foot traffic engagement. 

Corporate Benefits:  

- Positions Costco as a community-centric retail leader. 
- Directly serves a diverse customer base. 
- Strengthens consumer loyalty through accessible, value-driven retail. 

Justification: 

This station aligns perfectly with Costco’s commitment to providing practical 
solutions and reinforces its role in serving daily community needs. 

 

 

 

 

 

 

 

 

 

 

 



7. Woodland Park Zoo Station (Sponsored by Starbucks) 

Coordinates: 47.66571° N, 122.34714° W  

Visual & Location Narrative: 

Adjacent to the beloved Woodland Park Zoo, this station offers an inviting 
entryway to one of Seattle’s most cherished green spaces. Its design, featuring 
natural motifs and open-air elements, echoes the zoo’s commitment to 
conservation and community. 

Sponsorship Opportunity: 

    Starbucks can create an immersive community space by: 

- Establishing a flagship café that serves premium, sustainably sourced coffee. 
- Showcasing local art and hosting environmental education events. 
- Integrating green design elements such as indoor gardens and ample natural 

light. 

Corporate Benefits: 

- Enhances Starbucks’ image as a cornerstone of Seattle’s community and 
sustainability efforts. 

- Engages zoo visitors and local residents in a vibrant, multi-use space. 
- Increases brand loyalty by directly supporting local culture and conservation. 

Justification: 

This partnership reinforces Starbucks’ deep roots in Seattle and its commitment to 
blending commerce with community enrichment and environmental stewardship. 

 

 

 

 

 

 

 

 

 



8. Green Lake Station (Sponsored by the Gates Foundation) 

Coordinates: 47.67179° N, 122.34698° W   

Visual & Location Narrative: 

Nestled at scenic Green Lake—a beloved retreat for families, fitness enthusiasts, 
and nature lovers—this station offers a peaceful, inspirational setting. Its design 
emphasizes natural beauty and serves as a gateway to outdoor recreation. 

Sponsorship Opportunity: 

    The Gates Foundation can curate an inspirational transit experience by: 

- Installing educational displays on global health, sustainability, and innovation. 
- Creating interactive exhibits that link Bill Gates’ visionary philanthropy with 

environmental stewardship. 
- Designing a serene, art-infused environment that encourages reflection and 

community connection. 

Corporate Benefits: 

- Provides a high-visibility platform to reinforce the Gates Foundation’s 
commitment to global betterment. 

- Establishes a symbolic link between innovative philanthropy and the natural 
beauty of Green Lake. 

- Engages a diverse audience—families, fitness enthusiasts, and community 
leaders—in a meaningful way. 

Justification: 

Assigning Green Lake to the Gates Foundation creates a powerful narrative—
tying visionary leadership with the inspiring backdrop of nature, and reinforcing 
the need for corporations to invest in public assets. 

 

 

 

 

 

 

 



Implementation Plan 

 

Phase 1 (2025–2026): Feasibility, Community Engagement & Funding 

• Feasibility Studies: Conduct detailed engineering and environmental studies, with 
findings made public to foster transparency and community trust. 

• Corporate & Public Funding: Secure commitments from each corporate sponsor 
while pursuing federal, state, and local grants. 

• Regulatory Approvals: Collaborate with city officials to fast-track permitting, zoning 
adjustments, and community outreach. 

Phase 2 (2026–2027): Design Finalization & Pre-Construction 

• Modular Design & Manufacturing: Finalize station and track designs, focusing on 
modular, off-site manufacturing to accelerate construction. 

• Pre-Construction Activities: Begin land acquisition, environmental mitigation, and 
utility relocation in preparation for rapid deployment. 

Phase 3 (2027–2029): Construction, Smart Integration & Rollout 

• Accelerated Construction: Employ rapid, modular construction techniques to enable 
phased openings of stations. 

• Technology & Safety: Integrate advanced smart surveillance, energy-efficient lighting, 
and state-of-the-art safety features along Aurora Ave. 

• Marketing & Outreach: Launch a comprehensive public campaign to build excitement, 
drive ridership, and solidify community support. 

 

 

 

 

 

 

 

 

 

 



Final Call to Action: A New Era of Corporate Citizenship 

 

In today’s climate, where government services are being scaled back, the question must be asked: 
How will major corporations justify their influence if they aren’t willing to invest in the 
communities they profit from? This monorail project is not just about transit—it’s a litmus test 
for corporate responsibility.  

Imagine a future where every ride on this monorail provides tangible proof that local giants have 
stepped up to rebuild our public infrastructure. Each investment here isn’t merely a branding 
opportunity; it’s a statement: if corporations expect reduced government oversight, they must fill 
the void by investing directly in the public good.  

By funding this project, each corporate partner sends a resounding message: they are committed 
to sustainable urban living, community engagement, and reinvesting their wealth back into 
Seattle. They acknowledge that cutting back on government support is acceptable only if the 
private sector takes proactive steps to nurture our schools, roads, and public transit.  

This proposal is a call for a new era of corporate citizenship—a time when local leaders and 
business giants join forces to prove that even in times of governmental contraction, our 
communities can thrive. Let’s build a future where every station is not only a transit point but a 
landmark of progress—a testament to what can be achieved when corporate might meets 
community spirit. If these corporations are serious about making a difference, they will invest in 
this vision and demonstrate that they are as committed to our public good as they are to their 
bottom lines. 

 

Conclusion 

 

This proposal represents more than just a transit project—it is a bold declaration that Seattle can 
lead in sustainable urban innovation. By transforming eight strategic locations into dynamic 
transit and community hubs through carefully curated public–private partnerships, we create a 
win–win scenario: reducing car dependency, enhancing public safety, and spurring local 
economic growth while providing each corporate partner a unique, high-visibility investment in 
our city’s future. 

 

Targeted for completion by 2029, this ambitious yet realistic plan stands as a testament to what 
bold local leadership and collaborative investment can achieve. Let’s seize this opportunity to 
build a future where every station is a landmark of progress and every corporate partner is a 
champion of Seattle’s sustainable, connected future. 


